o E%P‘eassu Y“A'r‘l@ >
% Ders o
R Dusene
% 70&:&5

9«> PANEL.
/ ’bsocmz.
=2gwoT/Plcs

DAPPLIC ATION

- Process -

MILAN M\\'\ﬂesoﬁm Dm%r\ Té.oum

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007

| o 7 o -
</ . T A
A > & &
p G e
g iy -
o o
- " .
e Sy o LT i y
1 3
- - -
=




ﬁl 121 Te Worer

@ Workine ToeerHer For the Furture

© Mitan Arrs Scheor
¥
2 Reasons To SrAy

@ Roors anp BeLoneine
Tne 1L anD

¥3 N ew CENTER o Aeriviy
.REUSE Sevwoor. Buieorne
@ Lurneran Cuurcr
MALN STREET

e

1 \Wueee o Twvesr

. EDuc ATI0NV
@ ManvuwracrupiNeg |

ReNEwaRLE
EME‘Rc: Y

#5 TeLL THE Woren

N 2020

@ Axr< + Ebucation |

Diver2TY)
(PeopLE + E}:-onan‘rj'

MILAN
B se

MILAN

MARCH 29 - 31, 2007 i

MINNESOTA DESIGN TEAM




| ' E
P RN [ 7 TOWN PATTﬁKN

» WELL-FORMED
vca\ mzp

ng;

L ERCT
BN & ik r*“
-5 * 3 3 {7 5

MILAN 5( /5‘['/f7j CONd {/O"'\S

MINNESOTA DESIGN TEAM




.

Fli

OPPORTUNITIES |
Loviiohnils

2 doiTs

.

Fr DR ey
-f"u""-,a.‘*

ENFORCEMET

- =

———

— i--;

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007



MIWWAN

HATS

MILAN
MILAN  Design + Function

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




N\|LAN
MILAN OLSINe, Evpansion

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




B i

O

|

o

l

TO\/\/

Toda

O-1 year

our. oints ENhANCE Ments $4 a0 per point
* LANDSCRPL enhincements $4,00 per point
O MORRO W * Aet Enhancements 3,004 per point

Eacth DAY (lean-up $500

Pmn{' PARIt-y/ eiq hber hood Fix-op $5ooo $I5ow
COdﬂ E\(\Fo\fcemer\'i' ‘Fw out- o fudn Pmpcv#( owners

|- 53&“ .
SC LTOGL —,?RNS ‘)Pef $ 1 Povchnse + 317,000 c:gm{-:w
—_— Sle\OOl cConversSion -fcammum#-{ P
\ business sphce
oo sy it e e sy
Ener
Ay
).\ UR E HQ\JS\ Development /Tn £ 1 Development
t Busi ne Deve lopmen |
5 years +

vitan | O\W/N- ACTION

MINNESOTA DESIGN TEAM

MARCH 29 - 31, 2007




I
|
I
[}
]

e ART

Re-LocaTE !

ApD:
* INnoow /
Ourese, Peol

* MIRALS oM
BistinG
BALDINGS.

" MugAlL oM
HigHuway F

- LANDSCAP NG
2 CoFFEE gﬂd’l

- ViKing'
- Kiesk

|MPROVE
+ FACADE en
Rer OFFIcE
AND OTHER
BUDINGS.

MILAN 60056-5 YE VIEW

MINNESOTA DESIGN TEAM

MARCH 29 - 31, 2007




SN

EE AVE.

MILAN

=) )
SUMMIT AVE. ~ % 2 -
| — _ :
Y ] I-' k: k. v
o W | ,L | " \y
E = E | gﬁ \'.‘".‘_,;‘ EX
ELF & [ * NG4S
(€] I = (&) 2 15 Y . .
=1 !r_ T . A Y
,L—‘ : 3 l_f - 5 v \ "x;
__ LAC QUIPARLE AVE. — o St
m P T ‘__FA = a2y - e % :
_, 4 !
IN] [ )] A
' A i / "
| \ "\ b d 4 i o e 1
| \ 4 ‘\ ‘;. .

MARCH 29 - 31, 2007

MINNESOTA DESIGN TEAM




5 'T'bDAV - / R
\NNTDWN JMPQMMMPWJ
"DESl&N GUINELINES o PROMOTIONAL ACTIVITIES © RUSINESS
B SET LP élosK AS INFORMATISN HUB
B PAINT BLANK WALLS
0 MURALD o ACTINE FRONTAGES

8 TOMORROW (/-»5%55
Z PLANTERS /TREES
B DEVELOP® AN OPEN AIR MARKET

o AG PrRoODNOUCTS
B ONE SIMPLE Euu..blNé; FACADE [IMPROVEMENT

B THE FUTURE (57 yes
B STREETSCAPE ' IMPRBVEMENTS
0 BANNERS o QATEWAY FEATURE
B PARK ¢ SQUARE DEVELOP MENT
B SEVERAL SIMPLE FACABE IMPROVEMENTS

¥ MAJMR FACADE IMPROVEMENTS

MILAN .
MILAN ou\)(\JCouon Ac\"\or\ ?{M\l

MARCH 29 - 31, 2007

| }\rroww ACTION CARD

MINNESOTA DESIGN TEAM



 MANUFACTURING

MILAN'S ASSETS POTENTINL
S KILLED POPULATION DRAWS INDUSTRY
HlGk QuALTY OF LIFE ATTRALTS, NEWCDMERS

CORRIDORS (T2 crern v0) TRANSFORTATION
COMMUNITY ED/coLLeges — PARTNERSHIFS/TRANING

GPACE FOR BXPANSION GLACPL. PLANS ELEVA
INTEREST |N MILAN “CLEAN’ MANUFRRC
BIOFVELS

MILAN M l U\\\\ MANUwCAGEU R\Né




TOUR\SN AS ECONOMIC DEVELOPMENT

NATURAL. RESOURCE.

MILAN AS PARK "GATEWAY"
QUTFITTING

ARTS LODGING |
> CATERY |
AGRICULTURE. —" GUIDING

BAR

ALTERNATIVE. ENERGY

MILAN ’OUR ISM & Fconomic MIOPM(-

MINNESOTA




SMALL BUSINESS
DEVELOPMENT

 ONUINE MARKETING/SALES ASSISTANCE
RDC - GRANT WRITING/TECHNICAL L
MONITOR POTENTIAL COTTAGE INDUSTRIES
COMMERCIAL CLUB

|

MILAN
MILAN S|l Business Deyelpgend

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




ARTS AS BONOMIC. DEVELOPMENT
KEEP WITH EXISTING o ok

COMMON GHALLENGE:

SCHOOLS WITH
PECLINING ENROLLMENT

CURRICULYM DEVELOPMENT
FOR. DISTRICTS

SOLUTION:

MILAN /"/’\R‘} ond g(Qr\omic pew opmert

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




| | o [ 7
—~ 5 ) | \ ) LEseND
— \
_/ U | -
- HemwAy
. CoUNTY ROMD
@ viuce o,
oy
_\\
|
TN »
|\ L T P
|
|
7 |

MILAN R@S‘lom\\ L MPORTANCE

MINNESOTA DESIGN TEAM




MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007



3 &
- T g
1 3 . Pz | e d
H e 1. i /’ A
b | B [um] 1 -3 < 4
‘. [ (sl ¥ - & 7 e
3 [ 1T b > f
. o ey 14 s o ol e e
+ . T il 7 ol v
S, - L A 2
& ! i e W
* = iy G p
e~ 2 il
e, =~ o
] :_‘*_ X 8 &

Aig
-\"t;:, o .

Jons
ety

q*u
L)

[ASCAPE

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




COMMUNITY ORGANIZATION
L EADERSHIP + GRoup byNAMICS
ComrﬂuniH dcters

\'0 U ﬂ'f\S & lubs) -students
Adulis, senter citizens

N\c-h + Women
@ Orsaniz.a-‘-iorWs

Professionals

a rar Mers

|

' MILAN
MILAN [ eodership

MINNESOTA DESIGN TEAM




V] SJON+ ACTIONS

OVER TIME

# i )
'y - 7 4
{ >

= | WFens )| VISION

= Commen
Nision

m Dispersed
activities

| PMLAIN
MILAN VIS 10N & Actians

NNNNNNNNNNNNNNNNNNN




CONSE QUENCIES

a A lot of activities
e Littl [no 3rouo1'h progress

| NS IR T P
[=3 L-—QU\J Y)O\T}L.G\,ﬁ.r wnfﬁf‘}l{(!:,ﬂ, e Ta

f” " ; y (4 r: ,.fm e N
Al Co mmaonN q C

@ Factions

= A? arﬂmi

= Low ANC»VSH\-‘ ‘\n*cgrd""l‘oﬂ/fnclusion

| MILAN
MILAN CDY\SQQ_U& NCIES -

MINNESOTA DESIGN TEAM




Nl\a{: can Milan bo to |

dchieve common good by
WorKing toegether

:EReorﬂanfze current  community organizations
- CxPQr\d Me Mbtrsv\‘lebﬁfcﬂ\e AccCountalkble +o nmew berc

_ revise/renew leadership teams | |
- de.vc.\olz(o a network between current orjamza-l-lons

- Create 0w overrall Structure +for Aeve <;}"N€nt‘ stoa FAMING

B c\gl namics -\-ram\'nj

2 Leadership trainin
1 ' _j\tac\ers\r\'\PJI- grou )

- lgaders aco\u&'\m o™P
L & i‘:‘ﬁt' L

5 ;c._r‘}!{r'w-'
e X.C *'n an (58 VISITS :

encoura q €

=] bf..vc\op ?as‘t-(-‘wc. aHi+ude

)

MIIAN
f ] L g —_— » %

MILAN Working losether b

MINNESOTA DESIGN TEAM MARCH 29 - 31, 2007




BESHRE‘D SITUATION

S

~> . . ) -

- ACST IO HS —

. — VISION
—l> "

m Gooh PLACE TO LIVE

= MEMRERS WDRK TOGETHER

R CommeN Good

T

MILAN

MILAN
Desiced Situntion

MINNESOTA DESIGN TEAM

MARCH 29 - 31, 2007 E



	01-MDT Process

	02-Milan DOT Exercise
	03-Existing Conditions
	04-Town Opportunities
	05-Milan Design & Function
	06-Milan Housing Expansion
	07-Town Action
	08-Goose-Eye View
	09-Milan Street Plan
	10-Milan Downtown Action Plan
	11-Milan Manufacturing
	12-Tourism & Economic Development
	13-Milan Small Business Development
	14-Art & Economic Development
	15-Regional Importance
	16-Regional Landscape
	17-Hamlet in the Landscape
	18-Milan Leadership
	19-Milan Vision & Actions
	20-Milan Consequencies
	21-Milan Working Together
	22-Milan Desired Situation

